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WHO ARE THE NONPROFIT 
NERDS?
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Julia Campbell

https://www.linkedin.com/in
/juliacampbell/

Josh Hirsch

https://www.linkedin.com/in
/joshahirsch/



DOES SOCIAL MEDIA MATTER FOR 
NONPROFITS?

YES, 94% of NGOs worldwide agree that social media is 
effective for creating online brand awareness

YES, 30% of nonprofit website traffic currently comes 
from social media

YES, 36% of social media users say that they have used 
social media sites like Facebook and Twitter in the 
past month to show support for a cause

Source: Global NGO Technology Report
www.jcsocialmarketing.com



SOCIAL MEDIA MATTERS FOR 
NONPROFITS
29% of online donors say that social media is the 
communication tool that most inspires them to give [email 
27%, website, 18%, print, 12%, TV ad 6%] (Global 
Trends in Giving Report).

87% of donors who first donate from a social referral 
source make their second donation from a social referral 
source (The State of Modern Philanthropy Report).

Social Media drives 57% of traffic to fundraising 
campaign pages (Classy).
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“The terms social network and social media are used interchangeably now, but they shouldn’t be. 

A social network is an idle, inactive system—a Rolodex of contacts, a notebook of sales targets, a 
yearbook of possible soul mates. 

But social media is active—hyperactive, really—spewing material across those networks instead of 
leaving them alone until needed.”



ORGANIC REACH IN 2023
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The average engagement rate 
for a Facebook Page post 
is 0.07%

Photo posts get the highest 
engagement at 0.12%, 
followed by:

•Status posts: 0.11%

•Video posts: 0.08%

•Link posts: 0.04%

Engagement rates also vary 
significantly based on the 
number of page followers, with 
small pages getting the highest 
engagement.
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https://about.fb.com/news/2022/11/fundraise-for-nonprofits-giving-season/
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WHAT SOCIAL 
MEDIA IS:
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A chance to make connections with your 
community where they spend a lot of their time

A place to get real time feedback

An opportunity to reach a wider audience



SOCIAL MEDIA IS PERFECT 
FOR NONPROFITS!
We can:

Shed light on complex, difficult issues.

Advocate for our work and our impact.

Address myths and misconceptions around the populations we 
serve.

Educate and enlighten.

Fill knowledge gaps.

Keep people inspired by, and active in our work.

Change the world we live in for the better. #takebackdigital
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SOCIAL MEDIA IS NOT SOMETHING 
TO CHECK OFF YOUR TO DO LIST.
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THE 4 PILLARS 
OF SOCIAL 
MEDIA FOR 
FUNDRAISERS

Research 
10%

Creation 
60%

Community 
Management 

20%

Measurement 
and analysis 

10%
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RESEARCH – 10% *(ESTIMATE)
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Keeping eyes on 
the “competition” 
and partners.

1
Listening to 
leaders in your 
industry.

2
Following trends 
and keeping up 
with relevant and 
timely topics.

3
Maintaining a 
library of assets 
and ideas.

4



HOW TO DO EFFECTIVE RESEARCH:

Follow hashtags on Instagram and on Twitter.

Follow relevant and interesting accounts.

Subscribe to industry newsletters and put in a separate email tab. 

Sign up for Google Alerts https://www.google.com/alerts.

Keep a Google Drive/Dropbox of screen shots and ideas. 

I have a ton here: http://www.bit.ly/JuliaExamples
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CONTENT CREATION & 
CURATION – 60% 
*(ESTIMATE)

Crafting the posts.

Writing the copy.

Creating graphics.

Making videos.

Updating the Content Calendar. 
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CONTENT 
CREATION AND 

CURATION 
PRINCIPLES

Two most important content principles: 

Make it all about your audience and who you want to 
attract. 

Design it for the platform where you are posting. 
YouTube is different than TikTok, LinkedIn, etc.! 
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https://queerideas.co.uk/2015/10/the-fundraising-paradox.html
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HOW TO CHOOSE?

Which online platforms will 
help us reach our target 
audience and get them to 
take the action we desire?

Those are the platforms and 
channels that you focus on.

Don’t be afraid to break up 
with social media platforms 
that aren’t working!
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MINI-STRATEGY 
FOR EACH 
PLATFORM

Why are we using this platform 
specifically – what do we hope to gain?

What types of content are we going to 
share that will work on this platform?

Photos, video, graphics, links

What voice will we have? Casual, 
friendly, serious?

What will we measure so we know 
progress and/or success? 
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COMMUNITY MANAGEMENT – 20% *(ESTIMATE) 
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Follow other 
accounts (at least 

5 per week).

Answer 
questions.

Address 
comments.

Thank community 
members. Be human! 



COMMUNITY MANAGEMENT TIPS:

We aren’t Taylor Swift. https://www.instagram.com/taylorswift/?hl=en

Social media is a two-way street. Open the can of worms and you have to play!

In terms of addressing those rare negative comments: 

Yes, you have to address the comments, publicly.

No, you can’t just delete (all of) them.
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SAMPLE 
LANGUAGE TO 
DEAL WITH 
NEGATIVE 
COMMENTS: 
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Can you send me a DM so that I 
can get more information from 

you and discuss next steps? Thank 
you.”

“Hi NAME, I’m sorry that you had 
a bad experience and that you 

are feeling this way.



MEASUREMENT – 10% *(ESTIMATE)

Choosing relevant metrics to track each month 
(based on your goals). 

Running reports.

Reporting out to supervisors and others. 

Using this data to analyze and identify trends 
and to improve the work.  
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IF YOU ONLY HAVE 100 MINUTES 
PER WEEK: 
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Research 10% - 10 minutes

Creation 60% - 60 minutes

Community Management 
20% - 20 minutes 

Measurement & Analysis 
10% - 10 minutes 
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Going live and providing info and education 
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Visual storytelling and using popular hashtags
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If you can’t share client names & faces – get 
creative!
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BATTLE-TESTED TOOLS

Canva –
https://about.canva.com/en_in/canva
-for-nonprofits/

Animoto –
https://animoto.com/business/non-
profit

WordSwag mobile app –
http://wordswag.co/
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BATTLE-TESTED TOOLS

Hootsuite –
https://hootsuite.com/pages/landing
/non-profit-discount-application

Buffer – https://buffer.com/nonprofits

Later –

https://docs.later.com/billing-and-
accounts/does-later-have-nonprofit-
discounts

BuzzSumo –
http://buzzsumo.com/nonprofits/
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3 KEYS TO SOCIAL MEDIA SUCCESS

Confidence – in your voice, in taking risks, and in being yourself 

Consistency – showing up regularly and being present

Content – that people like to watch, read, share, comment on
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TRENDS COME 
AND GO
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ENDING 
THOUGHTS 
The most important piece of advice 
I can give to a busy nonprofit 
professional is not to beat yourself 
up if a few tweets go unanswered, 
a blog post is a day late or a 
Facebook post has a formatting 
error. 

Things can be edited and cleaned 
up. 

Tomorrow is another day. 

Done is better than perfect. 
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CONNECT WITH 
US! 

Nonprofit Nation: 
https://pod.link/nonprofitnation

Nonprofit Social Media Content 
Planner: 
www.nonprofitcontentplanner.com
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